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B RANDING AND Innovati-
on contests, where brand 

concepts are developed and 
displayed, are now conside-
red as a part of the popular 
sphere. So, where is Turkey in 
this development, and how 
cognizant of this situation is 
it? Are there functional facets 
of this development?

In recent times, in interna-
tional markets where compe-
tition is constantly on the rise, 
it’s easy to say that contests 
have become a “commercial” 
entity which are followed 
and whose results are closely 
watched by all actors in the 
“culture of contests”. Watc-
hed by millions, the number 

of these “branding” con-
tests – the stuff of dreams, 
where only the best compete 
– is continually increasing. 
Though the chosen things 
are, in order, the product, the 
producer, and – more recently 
– the designer, the process is 
slowly being transformed into 
a silent war on brands – the 
brand is what prevails at the 
end of the day.

Drawing attention to the 
hidden intentions behind 
brand interest in design 
contests, Hakan Gürsu says 
“The presence of a “winning 
product”, approved and cer-
tified by the authorities, and 
the “quality” of the product 

A Hakan Gürsu Innovation: 

BRANDING AND 
DESIGN
Dr. Hakan Gürsu is pushing through a 
silent revolution internationally. With 
the Green Dot and International Design 
Awards he won recently, he attracted the 
attention of the Turkish public
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Dr. Hakan Gürsu started designing 
the device, which allows forest fires 
to be extinguished without water, 
during fires in Turkey and Greece

now leads to the emergence 
of a great force which is under 
great demand by large masses 
and which carries a great 
payoff for its owners. As a new 
order is being assembled with 
the realization of the likely 
commercial results of the dis-
tinctiveness and recognizabi-
lity of a product that has been 
approved, selected, praised 
and blessed, the system of 
selecting a “good product” has 
taken its seat within the new 
global order.”

DESIGNS GROUNDED IN REALITY

Besides just how Dr. Hakan 
Gürsu won so many awards 

in the international are-
na, the question of how he 
created the award-winning 
designs is also of interest. 
The driving force behind his 
designs is actually functio-
nality and a solid grounding 
in reality. In other words, for 
humankind to look toward 
solutions and designs to 
overcome the problems it fa-
ces. Gürsu explains his app-
roach to the subject as such: 
“The subject I especially pay 
attention to is: What are the 
world’s problems? What is 
being spoken about in the 
world? We draw out a route 
for our designs by using this 
approach.” While addressing 
these considerations in his 
approach, Gürsu also closely 
follows designs or solutions 
which make life easier for 
humankind or which solves 
its problems. The solutions 
which Gürsu brings forward 
for situations he has found to 
be problematic, allows him to 
achieve success in an interna-
tional field and have brought 
him widespread admiration 
and following among the 
masses. Gürsu points to his 
new award-winning design 
Fire Knight as an example. 
He started designing the de-
vice, which allows forest fires 
to be extinguished without 
water, during fires in Turkey 
and Greece.

DESIGNNOBIS: A DESIGN AND 
INNOVATION FACTORY

Before providing information 
on Designnobis, the design 
and innovation factory which 
he founded, Hakan Gürsu 
adds: “Once a new product 
is presented to the market, 
it must not be forgotten that 
it is subject to evaluation 
within the slice of time that 
it is put under the protection 
of the manufacturing brand’s 
umbrella. In other words, 
we’re talking about a periodic 
selection and evaluation 

process which hundreds 
of new products must go 
through, which encompasses 
product launches on a global 
scale and PR activities as 
well as grading in dozens of 
groups”. Leaving behind the 
branding and commercial 
aspects which Hakan Gürsu 
has drawn attention to, we 
take a look at Designnobis’ 
basic structure. Hakan Gürsu 
states that Designnobis was 
founded by him and five ot-
her people. Two people from 
the founding team are still on 
board. Those who have left 
did so due to military service 
or to receive education abro-
ad. However, the team didn’t 
stay stuck where it was, and 
the remaining two people 
were joined by an additional 
13. Gürsu emphasizes that 
they are in great demand 
– adding that there has, in 
fact, been demand from all 
over the world. Gürsu, who 
mentions that two people 
from Korea will join the team 
for internship this summer, 
predicts that the Designnobis 

team will grow to 50 people 
over the summer.

Hakan Gürsu did the 
unattainable for Turkey by 
winning five Green Dot and 
four IDA awards internatio-
nally over the past three years, 
acting as a beacon of hope 
and a precedent for those who 
will follow him. One must 
pay attention to just how 
seriously these contests are 
being Turkey just as much as 
where contests in the world 
at large are headed, without 
neglecting the inherent value 
of design and innovation, of 
course. 

Hakan Gürsu did 
the unattainable for 
Turkey by winning 
five Green Dot and four 
IDA awards interna-
tionally over the past 
three years, acting as 
a beacon of hope and a 
precedent for those who 
will follow him
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